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ABSTRACT 

One of a series prepared by the Hawaii Newspaper 
Agency, this teaching guide offers suggestions on using the daily 
newspaper for consuaer education and provides ideas on how to nake 
students consuaer conscious through experience gained in the 
classrooa. It sets up problems relevant to students (adult or 
younger) in their lives outside the classrooo and prepares students 
for -coping with the problems consuners face daily, especially in the 
area of coaparative shopping. (RB) 
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The exercises and other material in this 
booklet were eompited by Mrs, Chris Lukens who 
has taught aonsumer education both in regular 
a las sr poms and to adults in night classes, 

"Students, whether they are youngsters in ^ 
the elementary school or aS^lts taking continuing 
education classes, live in a real world of buying 
afid selling, of taxes and travel, of preparing 
meals and watching football. This is the world 
for wfiich i}e must educate them. The logical 
'text* ie the only one which reflects this real 
world - their daily newspaper," says Mrs, Lukens, 

In this little textbook, ehe presents some 
•idf^as on how to make students consumer-consciom 
through her other textbook, the newspaper. 



THE NEWSPAPER AND THE CONSUMER 



The newspaper Is the only daily guide for the 
consumer. 

It's the only material to which he can refer 
constantly for accurate information on current prices, 
quality, brands, housing, transportation, services and 
all the other consumer items which make up his life. 

A textbook printed five years ago — or even one 
year ago — can give him general information on what 
to look for and what to avoid but it cannot give him 
news on the new packaging laws or tell him in what 
areas of the state to look for the best buys in 
housing. 

His daily newspaper can and does. 

^toreover, it does so for the consumer In all his 
different roles. Each of us Is not only a consumer of 
products, but also a consumer of services, a consumer 
of information, a consumer of government. In the 
latter case, we have frequently let government become 
the consumer of us, a situation which we must reverse 
by exercising our own consumer rights. 

As consumers of products, we all need to know 
how and where to get the best buys for our money; 
which brands are good and which not so good; how much 
Interest we will pay on the money we borrow for a 
house; the advantages or disadvantages of buying a 
used car Instead of a new one; how the han^urgers at 
one place compare both in price and quality with those 
at another; which movies are worth paying for and 
which are not. And so on. 

This kind of information is in the newspaper 
every day. 



Comparison shopping Is possible through careful 
study of the advertisements; national and local 
columnists carry up-to-date information on a huge 
variety of topics and products; articles warn the 
reader of consumer traps; banks and loan companies 
spell out their policies in stories and their 
Interest rates in ads. 

But» if the consumer is to benefit from this vast 
amount of information, he must be encouraged to read 
and analyze his dally paper. This is not difficult. 
It simply takes an awareness of the wealth of consumer 
information the paper contains and the Interest to 
look for it and think about It. 

Any teaching of consumer education is based on 
the concept that education is preparation for life.... 
for getting along better in the community. This book- 
let Is based on the concept that the daily paper is 
the best, most current, most interesting textbook for 
the consumer of whatever age. 

It will be helpful if the student is given some 
information about the newspaper Itself — the role of 
advertising, how news is gathered and how the paper 
is produced. This background information will help 
him make better Judgments about the material he reads. 

He should learn to notice and read the fine print 
in some advertisements; to judge the competence of 
Sylvia Porter against that of any other consumer 
reporter; to understand why political (and other) 
advertising uses figurative language; to know the 
difference between fact and opinion. 

He should also be aware that, as a consumer, he 
has redress against Illegal or unethical practices. 
The newspaper frequently carries information which 
win help him. 

This booklet deals primarily with the consumer of 
goods. It sets up problems relevant to the student 
(adult or younger) in his life outside the classroom. 
It prepares him. In other words, for the "real world". 
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Have the students 
pick an item and cut 
out or record its 
advertised prices at 
various stores for a 
month* sure quality 
is similar if item has 
different distributors • 
See if certain areas or 
stores have this item 
priced higher, lower. 
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Students pretend to 
be wholesalers, retailers 
and customers.. See how 
pricing must do justice 
to each. See how prices 
vary with supply and 
demand* Discuss after 
game is played as to 
why some prices went up and some down. 
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Have students collect articles from the newspaper 
on food pricing and on current trends. If possible 
send for out-of-state newspapers and compai»e food 
prices. Discuss reasons for differences. 



food prices in perspective 




Dealers Call Food Supplies 'Normor 
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Have students get grocery prices in market ads 
for Mainland shipped items. Compare these with local 
items, when available. Discuss reasons for price 
differences. 
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SPsNCER STtAK iS. 



Pick several food ads and compare prices for the 
same items at: 

a. A large chain sto}?e 

An independent store 
Ce A small neighborhood 

store 

d, A discount store 

Discuss possible 
reasons for differences 
in prices. 
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Keep track of a few food items that seem 
overpriced over a period of one to three months* 
Figure percentage of the rise in price • What can 
you as a consumer do to help halt an inflatimary 
rise in prices? 



Look in 
the restau- 
rant ads in 
your news- 
paper* Check 
the prices 
for a certain 
meal in one or 
more of them. 
See what is 
served and figure 
the cost of that 
meal for four 
persons. 



Now^ clip 
ads for those 
same foods in 
retail groceries ♦ 
Decide what amoiints to get 
feeding those four people 
add tax to what you buy in 
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iTloin „.99' 

mKmirmoiN 1.99* 



and figure the cost of 
at hojne. Don't forget to 

the grocery store as well as 
tax and tip to the restaurant 
expoise. Discuss which is 
more economical. (Some 
students will come up with the 
fact that there will be part 
of some items left over when 
grocery shopping and other 
meals can be figured out of 
it,) 
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Check your ^^.rocer^y ad^ for brand names in foods. 
List different brands and compare ads for that brand 
as against other brands. Are prices different for the 
same item in variou^3 brand:s? Why? (Students will 
come up with several reasons — haV3 them research 
into brands — check grocers, etc.) 
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Have students 
do comparative 
shopping from 
grocery ads. Check 
the weekend specials 
at different stores 
as against the 
regular weekly 
prices. 

Plan a meal, 
figure the cost at 
the weekend special 
prices' c»nd at the 
regui :i- weekly price. 
What would they save 
In menu-cost if they 
bought on weekends? 
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As ccjnsumerst 
students should be 
aware of seasonal 
foods that can be 
used in family 
meals. Some of 
these items are 
often cheaper 
during season and 
can be used at 
that time to save 
on the food budget. 
Others are more 
expensive if not 
grown in the area. 
Check the newspaper ^ 
ads for seasonal items » 

both low cost and high cost, when in season, 
how they can be bes': used. 
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Discuss 
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Find ads for large appliances such as television, 
refrigerator. Find the percentage of interest charged 
per .cnth (Often in 1 8 CU. FT. 'NO-F^Sf 

Ralrig.- 
Only 



small print at bottom 
of ad), multiply by 
tx^elve and figure the 
yearly rate. Add 
these charges to the 
tQtal price to get an 
idea how much will really 
be paid if cae buys on 
credit. 
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Collect at; many ads as you can for a major 
appliance over several weeks. (Each committee or 
group may take a different item to make it more 
inclusive). Have the groups make oral or written 
reports on price variations ^ terms available^ quality 
and consumer need. Include large chains as well as 
large and small independent appliance dealers. 



TOSHIBA APrnkord Bell , 
19" Port. Black & White TV 
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Anntv. 
SALE FROM 





Collect ads by 
appliance firms 
that are competitive 
in your town. See 
if their prices 
remain fairly 
constant or if 
fluctuations occur 
due to specials, 
sales, etc. If so, 
how long does it 
take before the 
competition's ads 
also change prices? 
Discuss. 
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Compart* iir^icus for 
foreign-made appliances 
and similar American- 
made items. Are prices 
similar or is there a 
wide variation? See if 
you can find cut why* 
Don^t forget to check 
quality in comparing 
prices • 
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Given ^ certain sum (e,g. $3,500 or $4^000), 
students must furnish a house (e.g. 2 bedrooms » 
1 bath) from the newspaper ads. Each student or 
committee will make a scrapbook with a page or 
two for each room. Cut out the ads for each item 
needed, add any sales tax and be sure not to go 
over the amount given to spend. (The sum given 
should fbrce some bargain shopping and the amount 
given should take into account the area and cost 
of living index at the time.) 

Clip from your newspaper ads for work-saving 
cr time-^saving items. Discuss ir your committee 
which ones you feel are worthwhile and which ones, 
if any, are possible gimmicks. 
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From honiu ads in your newspaper clip out 
pictures and floor plans. (Good for committees and 
groups) Find one you think you would like. Clip 
the ads for turnishings you think would go well in 
each room. Keep in mind the wall space » windows^ 
doors and access to different areas within the room. 
Watch prices and furnish as inexpensively as you can* 
Compare and discuss with other individuals or groups 
as to what plans and furnishings they chose. Who 
has been more economical? 



Keep a scrapbook of ads for various things 
(e.g. appliances » clothing, food, recreational 
equipment). Check the variety, cost, standards. 
Have students discuss the facts listed on these items 
as well as advertiser claims and costs. Which would 
they consider worthwhile buying after careful scrutiny? 



The ads for new homes or 
apartments are numerous in the 
newspaper. Have students find 
one in a price they feel is 
reasonable. Check the down 
payment, terms, length 
of loan and figure 
how much they would 
pay over the time 
in interest, 
possible rise 
in price, tax 
deductible 
items. If you 
can , have a 
real estate 

person visit class and explain. 
Have students ask questions 
regarding their particular 
choice of ads. 
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Over a period of time check the newspapers for 
advertisements about a new or improved product, 
(e.g. furnishings, appliances, products for personal 
use). Compare the prices advertised with prices for 
similar items that are not "new". Chei:k the prices for 
the new item in a few weeks. Has it gone up? Down? 
Why? Discuss. 

As COTSumers, the students are to clip ads in 
newspapers which give information that is helpful to 
tiie buyer and compare- with ads that are bent on just 
selling the product. Have groups discuss why they 
would pick some items advertised instead of others. 

UNBEATABLE VALUE!!! 

A hug* thipment ol oHortkMe bedroom suite* how jwt crnvml ond or» pncorf at $ev?ng« 
you jifsl con't miisl Atf pi«c«$ ore rii beotitilut ptan IMsh otkI high pr^cur* {ominoft«f to re* 
flit jcrotches end sto^m!! 



You wish to 
buy a car. Check 
the ads in the 
newspaper for new 
and used cars. 
Decide which car 
you want. Find the 
financial charges, 
interest, etc. See 
how much you would 
pay if you financed 
it, both new and 
used, the license 
and other charges. 
Add these charges 
to the advertised 
price and see what 
the actual cost 
would be. 




1^ 



BEST COPY AVAILABLE 



As a conh?umc?r you probably 
keep up with some styles in 
fashion • Find some ads for men^s 
or women apparel that have 
recently come into favor. How do 
these trends affect the buying 
public? Can you find some that 
seem to be popular and some 
that have not caught on? Does 
this affect the pricing? The. 
buying? Discuss* 



Give students a certain 
sum with which they are to 
plan a wardrobe for school > 
work or home. Have them cut 
the ads for these items from 
the newspaper and list where 
they would wear them. 
Discuss in class as students 
will need to justify buying 
a certain article if fellow 
students question it* 




Have students pick a job they would like to have 
from the classified ads. Then find ads for clothing 
they think would be suitable for that job and pick a 
5-day wardrobe. Discuss their choices in groups. 



SALES CLERKS 
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Women's clothing styles were once wholly 
dictated by the European designers. In the last few 
years women have been questioning the products of the 
fashion dictators and have become more discriminating 
about what looks well on them and what does not. 

Find some ads in the paper that show styles you 
feel would look well on you; some that would not. 
Also find articles in the family section about new 
trends designers are styling for spring or fall. 
Which ones would you select? 

Check the ads for fabrics in your newspaper. 
Which kinds are advertised the most? Is it because 
they appeal to the seamstress due to innovations, such 
as being machine washable, perma-press? Make a scrap- 
book of as many kinds of fabrics advertised and reasons 
given for their use. Pick the ones you would buy, give 
reasons why. 
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complete new york stocks 




You have $100.00 to buy some stock. Watch the 
market fluctuations in the newspaper and decide which 
one you would buy. Then graph its fluctuations over a 
two week period and sell it the following week. Was 
it a steady stock or did it fluctuate a great deal? 
Discuss. In computing loss or gain don't forget the 
broker's fees. 

'Should I Sell Now or Wa 
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Collect articles by 
financial editors in the 
newspaper. As in edit- 
orials there will be fact 
as well as opinicn* Mark 
where facts are stated and 
where opinions are stated. 
Does he have a right to 
give his opinion about 
certain markets? Discuss* 
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Make a graph so that you can chart 
the daily activity of at least 5 stocks 
in the financial page over a period of 
two weeks. If there is fluctuation in 
certain companies, find and discuss 
causes (e.g. interest rates, political 
electicns or trends, deaths of important 
persons ) • 



Find newspaper ads about cosmetics. 
Check their claims. Find ads for similar 
items with less exaggerated claims and I IJ J i 

compare costs? Discuss what buyer is JlOOl M8rK6t 

paying for (e.g. some claim to remove 
wrinkles in a short time, make you look 
younger) . 



SMART CHART 




"Wt coffered mo<ke» " 



Pulis Ahead 



Find ads for medicines that claim 
to euro or relieve aches, pains, or other 
physical problems. Check with your 
doctor on tliese. Make reports on the 
claims. Are they within the law? 
Explain* 

Given a take -home pay of $^ 



(teacher figures amount so necessary 
utility bills and rent will be covered). 
Have students find a rental in the news- 
paper ads and figure percentage of 
utility costs as well as car and food 
expenses (can figure cost of one day's 
menu from grocery ads and multiply by 
30 for approximate monthly food cost) 
and any other monthly expenses the 
students decide on* See that they do 
not go over income. A lesson in 
budgeting can go along with this as 
students see necessity. 



in Reaction 



NKW YORK lA" I ^ 
Prwe^s forged jnihstantJa! 
cajns in tcMtay's stock mar 
ket although thev slippfd 
hack a huW at the finish. 

At tho fldse. tho ;^\C',ac^ 
{It 31) l)<tM .kmoK inda^tritfl 
»\(H*k^ was 4 81 at 'isB 47 

There uerc no ma: or wrO' 
fif^mu* or miernatmnal de*e!- 
nnments to stimulate mves- 
tors, bttt ;inalvsts said that 
u ith the help of fiome alam- 
our stcK-kn the market pulled 
ahead in a reaction to Mon- 
day's dn!I holiday session. 

The trend w.-iu attr»hnted 
by Newton Zmder <>t K. F 
Huttan Sc Co a« due * partly 
to a rebotmd from an over* 
Mid condition and partly in 
anticipation of gooo second 
quarter earmn^f^ reportt " 

Charles M Lewi* of 
Treves St Co, said another 
encouragins factor wa$ the 
scheduied resumption of 
peace t&!ks in Tariff next 
week. 

The mom active Isitue nn 
the New York Stock Ex- 
change wa« Curtiss-U'right. 
recently a favorite because 
It holds North American 
nehts to the Wankel rotary 
engine ft was uplU toSS^t 
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new consumer watchdog? 



9 mtkittwtm* f0*t 

«t« %ul#d 19 to If) yegtrrday 
lu i'f^at* a cnnsu{ii«r agen- 
cy HitiY brwMKi pu«i>r ta pro* 
tiil th* fHibhr from unrtM* 
folUtbk* n%k ol mjury frum 
tutAHkou^ tiiudtf. Urugi gn<t 

fi«uKCftoI^ prodocti atone— 
riifij^mg fram toys to detrr- 
CeaU to lii%n^mow«ri-Hin- 
BUiUy lall looo penutu . 
ptrtnMtfitly cripple 22.000 
C9d injure I nuilioo. by eiti- 
mat* of tj^ chairman the 
\ .4 1 1 0 IT ;i I Comnuttet^ ua 
f rodiat JUtety 

THK PRIMRobjett son to 

fiH» b$IJ^4'4isi!y avt»ri'«»nie n 
ttic 'H'iiate but iurmidjcL.e 
(?ii«l*r{e m the Ifoin^ k 

TV ^(fmimstrattdn H'int'. 
ttie aUntin ftMtiir pouter 
put til ttf Dep«uimeQt of 
tleaith Edu itnm «nd We! 
fart bail<lin« on authonty 
lung ^ehted in thi* Fitud un^ 
Uruis Admiaistrat;on 

To make fht* agency icde- 
pendent would be to *|ppep 



burraui-iatji' (>re«sui^ and 
big bu«mew out of the proc- 
iA deciftion-maiUnit in 
Ttirf^ \ftttt area ' Sen War- 
«vrt ti MaRrtu^nn. D-Wa^n 
tne pfilKipal >jw»fct*r. wid 
To pat tt m HEW«iuiitd tie 
to continue the tradltionat 
foot-Ura^mj: we've %o 
nmch of * the Commerce 
('ommtttet chairtmiii add- 
ed 

THfe: ilA%KL\G commit* 
tee Republican. Set» \omi 
C'uttMi N H . HpvnHjred an 
antendnieiit to iiiake tIEW 
tite* admimktrator Itepre- 
M>ntative)i of the pharma* 
itMttual industry, which the 
FDA rrguUtea. lobbM for 
the amendment jtutbtfore 
(1 wac voted on ItfaiM. 3E2 
to 91 

A biU reported Tuesday 
mj;ht by a llauie Commetxt 
%ut)romm»ttee contains pro* 
vKtuns ktmHar to the de* 
tested antfhdntent. 

I'hat bt!t kptitiMJtvd by 
rht» >iiitK*i>mmittt* chair- 
rtutt Kc*|r Hau! 1* Hvgers. 



tKKLi . ronluved the Mtua* 
ttoR in the House Thei^, a 
^cte If to be taken soon on « 
meaiure that. Uke Magna* 
MKt'i «ould ie\ up an inde* 
pendent product Mfely 
«iiieacy while leaving «u* 
thority oi^er food and dni£« 
»tth the PDA 

THE MEASiHE* recently 
reported by the fuU ildu»e 
Commerce C^mitiee. ham 
ipontored by another sub- 
committee chairtnan, R«p. 
John E.Mof<.D<:alif. 

iVooe of the proditct safe* 
ty legifilatioa if directly re- 
lated to Mparate ptMing 
lesi^Ution to Mt up aa lade* 
pendent coniumer advocate 
empoweped to intervfoe m 
Federal Coiirt and adminii* 
{rat;vY proceedingf, The 
Houtf* pa««ed ooe iuch bill 
UiX ye^i another ts pend- 
ma in the Senate. 

As proposed in the Mai^- 
nuson biiL the safety agen* 
cy— run by an adminitira- 
tor and (tne commissioner 
each for food and autritijo. 
dru^i and other producta-* 
uoitld have a mission to 
mo^e swdily aui^iait unsafe 
pmducts m the market- 
ptace. ConsunKff would 



bav* the ri|ht ta aiti; ta 
force tha agency ta act 
should it faU ta ^ aa. it 
wottU CQOibtaa la a iftafla 
umt Hhat Sen. ChaHet a 
(Vrcy. It iU. cslM the 
preseta "ptteemeal 0ab>> 
lum " 



Have Students make a 
scrapbook individually, by 
committee or by class • 
Collect all articles by 
consumer watchdogs* Then 
have class debate or have 
panel discussiOT about 
any particular information 
that interests the students. 
Have them get as much in- 
formation on this as they 
can through local news- 
papers as well as newspapers 
from other areas if available* 

Find some news items 
concerning inflation in' this 
country* Discuss possible 
cause and effect. As a 
concerned consumer can you 
and/ or your committee come up 
with some suggested ways of 
halting it? 



paiiel starts work 
on housing laws 



The Houte Banluna Com- 
mmef begins today an ef- 
fort tu decide how control 
difthone«ty and fthoddy 
worlrmanshtp m the hmld- 
in« *fld real estate indus- 
tnes. and whether to tight- 
en Uws fowmina puhlic 
housina tenaais 

With Bost of theaattoa's 
hotituu lavs at state. tiM 
eosRRimaie begins coasldfr- 
atioa af tha Qmaibus llouv 
laa Add V'rbtm. Oevetopmrm 
Act of xm which would re* 
wrtfe Federal codei on pub* 
Uc h4tu»{RS liPttlemffit co«u 
Avtd kirkbact^ KKAcredtt. 
communit> ^trantii and ew#n 
urbwQ maHK transM 

Th^re am hundredR of 
techtucal cfuoigeK that hawe 
hrnught special i n t e r e « t 
KHMtpi »narin;na to Capttol 
Htti 

HepiiblM-aRft whA of)fto«e 
many of the ritanKe» fn the 
bit) as rewritten by the 
hoiifiag subcommtttee. are 
ready to propote up to ft 
ameodtnetsts m the closed 
markup sestioo ol the full 
citfnmitT aa 

Tf^ mocmtobetn- 
terrupted Tr^y bvatw^ 
week eoaasetsionai rrcess 
for the piemotratic naliaaal 



convention should take 
wc^kt The Senate has pas- 
sed Mmilar teg islatioa 

<)n« of the most contra* 
versit! sectms of the bin 
wnuid fofve builders ol 
FltA approvfd hoawt aad 
apartments to guaraatet 
them agaioM defects for 
three years uistead of the 
preatfit oae jftar. SthabUi* 
tated housiag wiould kavw to 
have a oa^year watraaty. 

Thli secttoif «^ aad oae 
vesutrina Hill ta ctrttfy 
that an tRsured property 
meetft all heafth aad salaiy 
U«ft a(«d u free of defects 
ift dettgned to preveat 
duhofvid builders from 
makirrg na!> cosmetic re* 
patr« to a home. seiUni tt at 
an uOlated profit aad skip^ 
ptRg out bsfar* it begiaa ta 
crumbk 

Tffr. fKH nsa subcoai- 
mitiee htH also would oat- 
iaw kickbacks m real estate 
settletnentt mvolviai feder- 
ally - related moitfafes: dl* 
rtct HID to Mt ataaimuai 
c I o i i n a cost guideiiatff: 
force advaace diadesufaaf 
the fuU aatouat of cMag 
costs aad thepfwvtottataia 
price of a hsuaa. aad lake 
other sl^ tapfatectkoow 
buyers 
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KST con AimUBLE 



British Float Pound; Money 
Markets Close in Confusion 



tilNHiA vr ^ Thrill 

Tbf ittrpfi "r vHiw Pinna* 4 

itrt ifK* I ^ «in:!.ir jiM 
ifttirr Wmp fin 'Mjni*' 

!<,»% Tt>r Ct^mtnniT Mrtf ^rt 
jjmpr«mrn*v t l»»M»rt thftr t»v 
ih^ngp^ lit ir,«»» i«r tiwfrtfc 

Markets iif»t» np<*n m 



Clip some articles on 
the economy of other coun tries ♦ 
What is being done to stabilize 
any f luctuatic«>s in exchange 
rates? Discuss. What is GNP? 

Find articles over a period 
of one month that deal with 
regulations the government 
imposes on business to protect 
consumers. Have panel dis- 
cussion or committee reports 
about any particular regulation • 



Meat Price 

Cofitro/s 

Consfdererf 

Tfjf f fi Pns9 Commsum 

mMi pnm. tt mm te^nwd 

With bpff. port »nd oiiipr 
mm prtcrt up ftsd Mpwtfftf 

m nrntnw awng fttghe r ^ 
•fid PrrNdf Dt co9wd- 
mnjS futpmt^ of fVflnr> 
(Km> oo foreign w»i im* 
pc^ — tte prict groiip >» 



llw actios, with o)niMf» 
p^mcftl m^aim^ m Uun 
f ^rtioB yt»r, coultf coar st 
a i^ieaalnmt^tlttsvfvk* 
#fld, polity SoMir. tfi «l* 
of tte mtftuig. cluir- 
mM C iftcJuoii Gray^nii 

poUmg the memlwrt for 
thetf \mif% w • Iref w 

MXDN MIGHT movr 
•mmpT H# mtft «tth ht» top 

for phoio^ftp^ 

Doii t buy JDMt/* Ii9 
^ujpp^d. 

Um pfi«t cotnmiiiifm wat 
duappotnlwt at d^lofa of th^ 
Cott of tivuig C»0OcU. whrt 
)iM ovrr-aJ) ^mtdirtioii ovn 
ec«»oimr contmli. to «ct or 
ftoanoi food *«P^ 
ewUy meat. 

TfrnPri cf Ctoomoww hy 
autliamy to i mp oia cwrtroli 
M laodft. toe|yd»8 meala. at 
thf iiMmla aod rtUil ipv. 
«li But tt haf na coatrol 
over fjirm jinm. They art 
nftnpt 909 tbt Prtc# CwB* 
mttiHm baa acM tbat ttsa 
rwnovad 

Mm wdjy tantey hr 
nitl^ tfnpMwil^ Wi rot* 
pert qttolaa on bref to help 
carb meal prtcaa tbal ba a<?" 



la rtta agaio sad fMtac ^'MT 
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